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Editorial
Profile

Our mission is to continue to serve and inspire our core
audience while attracting ever younger enthusiasts into
this community of engaged readers by making boating
and boatbuilding accessible to all.

Throughout the evolution of WoodenBoat, we
have focused on the raw materials, the techniques and
processes, the historical appreciation, the pioneers
and practitioners, and the current and future trends of
boating and boatbuilding. We bring this information
to our readers in each and every issue.

To describe the average WoodenBoat reader as
“passionate” is a given. He is committed to the world
of wooden boats and boating, whether he is a builder
or simply an appreciator of the craft. Nearly 90% of
WoodenBoat’s 85,000 readers own one or more boats,
while 83% work on their own boats every year.

What makes WoodenBoat readers so unparalleled
is that they build their own boats: 70% of WoodenBoat
readers have built or helped build a boat, and, on
average, subscribers have built 4.7 boats. That's
putting passion into practice!

Frequency:
Established:

Bimonthly
1974
85,000 paid readers

Circulation:
Subject to Audit by: ABC

What’s New at
WoodenBoat?

WoodenBoat-Digital.com: Now readers will find a sample issue, fully digitized,
searchable and on-line on our website. Simply by clicking on the issue cover,
readers can search both editorial and advertising by keywords, and be hotlinked
to every URL included in the issue. This expands your advertising efforts expo-
nentially by making your print ad available to several thousand additional online
visitors each issue. Ask us about several exciting new advertising opportunities
in the form of “inlay cards” and “white papers,” available in this new digital format.

WOODEN BOATS FOR SALE ONLINE: Our new, online wooden boats for sale
site, www.woodenboats4sale.com is the best place to list your wooden-hulled
vessel for sale, or to look for your own wooden boat. It's easy to post, very cost-
effective, and a great way for you to get the exposure you need to sell your boat!

Other Services

Classified Advertising, Editorial Calendar, Market Research, or List Rental: Contact
the Advertising Department. Reprints: Contact FosteReprints (866) 879-9144

The Company

WoodenBoat Publications, Inc. is independently-owned and was founded
(with WoodenBoat Magazine) in 1974. Currently, the company publishes
magazines (WoodenBoat, Professional BoatBuilder), books, monographs and
plans. Additionally, the company includes The WoodenBoat School, the
WoodenBoat Store, the WoodenBoat Show, the International Boatbuilders’
Exhibition & Conference [IBEX], several sites on the Internet, and a variety

of other projects and events. The company is dedicated, entirely, to the
marine industry.

Advertising Closing Dates

ISSUE

MARCH / APRIL #201
MAY / JUNE #202
JULY / AUGUST #203
SEPTEMBER / OCTOBER #204
NOVEMBER / DECEMBER #205

JANUARY / FEBRUARY #206

WoodenBoat Show Issue!

Special Museum Section!

SPACE RESERVATIONS PUBLICATION

AND MATERIALS DUE DATE* DATE
Jan. 7, 2008 Feb. 18

Mar. 5 Apr. 17

May 5 Jun. 17

Jul. 7 Aug. 18

Sept. 5 Oct. 17

Nov. 5 Dec. 18

*Please refer to Material Requirements on the back cover of this Rate Card.



ROP Display

Rate Card @

Ad Formats & Sizes

Effective Issue #201 ¢ March/April 2008

Black & White Ad Rates

1X 3X 4X 6X
Full Page  $5,960 $5,660 $5,360 $5,065
% Page $4,945 $4,480 $4,320 $4,170
% Island $4,050 $3,725 $3,575 $3,440
%, Page $3,635 $3,335 $3,210 $3,080
%5 Page $2,765 $2,540 $2,445 $2,345
s Page $1,890 $1,745 $1,680 $1,610
% Page $1,515 $1,405 $1,340 $1,280
% Page $1,130 $1,055 $1,005  $955
Two Color
Earned rate plus $250
Four Color

1X 3X 4X 6X
Full Page  $8,045 $7,645 $7,240 $6,840
% Page $6,670 $6,035 $5,830 $5,630
Y Island $5,470 $5,030 $4,825 $4,645
%, Page $4,900 $4,495 $4,330 $4,155
s Page $3,735 $3,430 $3,300 $3,165
s Page $2,555 $2,355 $2,265 $2,170
% Page $2,045 $1,900 $1,810 $1,730

COVel'S (Four color only; non-cancelable)
1X 3X 4X 6X
$9,650 $9,180 $8,685 $8,205
Cover llI $9,650 $9,180 $8,685 $8,205
Cover IV $10,050 $9,565 $9,050 $8,550

Cover Il

Other premium positions available for an additional 10%.

FULL PAGE % PAGE
7"x10" 4%" x 10"
non-bleed
% PAGE Y PAGE HORIZONTAL
) PAGE 3%"x 2%" 7" x 2%"
VERTICAL
3/ "
3%"x 10 e y
VERTICAL 4 PAGE"HOR7IZ”ONTAL
3% x alh" 7" x 4%
A % PAGE HOR.
PAGE | | 4%"x2%"H.
\Z/EFiT' % PAGE %
or 1 PAGE ISLAND PAGE
SQUARE 4Rh"xT " VERT.
4%" x 4%"H. 2" x
4%"

Printed web offset

DOCUMENT SIZE: 8%" x 107%" (final trim)
For non-bleeds, no live matter within 2" of final
trim size.

BLEEDS: Please extend your image area %"
outside document area (final trim) for bleed.

COLORS AVAILABLE: Four-color process
(SWOP standards). In general, SWOP standard
specifications for magazine web offset

printing apply.
BORDERS: Will be added at our discretion.



Material Requirements

FOR DIGITAL ADS:

We strongly encourage digital submission of
materials to our upload site at www.wooden-
boat.com. Your ad space must be reserved
before you send your files. If it is not, please
contact the Advertising Dept. at 207-359-4651,
or your sales representative.

FILE TYPES ACCEPTED:
Quark Xpress 6.0 or earlier
Adobe Photoshop 7.0 or earlier
Adobe lllustrator 10 or earlier
High Resolution PDF (at least 300 dpi)

PLEASE REMEMBER:
Quark and EPS files must be
accompanied by embedded images and
Macintosh fonts. (Fonts must not be
Multiple Master or Truetype fonts.)
Color must be CMYK format, not
Pantone or RGB.
JPEG files must be 300 dpi. 72 dpi JPEG
files need to be sent 4 times the
size that the final image will be used.
TIFF files — photos must be 300 dpi;
line drawings must be bitmap images

and 800 dpi.

Ads not conforming to these specifications
will be subject to a loss of the 15% agency
discount.

Advertisers should be aware that not all out-
put devices are calibrated the same. Thus,
the final ad may vary slightly from your sup-
plied file in terms of color, typeface or for-
matting. We cannot always control these
variations and will not be held liable

if they occur.

A note on naming your files: Please include
your company name in your ad file name, not
our magazine name. Example: SmithCo.xp

To send digital files electronically:
Visit our upload site at
www.woodenboat.com, click on
"Display Advertising” and “Upload
Images”.

FOR MAKE-UP ADS:

Make-up ads requiring a proof are due on the
advertising Closing Date. Crisp, high-quality
black & white photographs reproduce best,
however, we can work from good color prints.
Do not send slides. Fax or email your text; also
include your company name and logo printed
on original stationery, and send a rough layout.

Ship Materials via FedEx or UPS to:
WoodenBoat Magazine,
Advertising Department
41 WoodenBoat Lane
Brooklin, ME 04616.
If you wish your originals returned, please
include a self-addressed, postage-paid mailer.



The Readers of WoodenBoat

Here are some facts about the average WoodenBoat reader:
Male.. ... 99%

Boating Experience ... 37 years
AGe 56 years
Household Income ... ... $162,000
Household Net Worth ........................................... $1.4 million

The WoodenBoat reader considers himself primarily a:

Sailor ... 54.0%
Powerboater. ... ... 36.0%
Boatbuilder ... 18.3%
Paddler/Rower. ... ... . 18.5%

Boat purchasing plans:
Plan to purchase a boat, next 12 months.......................... 25.5%

Boat ownership:
Own one or more boats ... 89.9%

Interest in boatbuilding:

Greater or better-than-average ........................................ 75.0%
Have built a boat ... 69.2%
Plan to build a boat, next 12 months............................. .. 39.1%
Hours spent repairing/maintaining, last 12 months................. 120
Majority of work done by self ... 83.1%
Marine paint/oil/varnish consumed, last 12 months......... 4 gallons
USE @POXY. ..o 78.5%
Have home woodworking/boatbuilding shop ..................... 72.8%
Have intermediate or advanced woodworking skills............ 84.6%

Reader’s magazine readership:

Years reading WoodenBoat............................... 12
Number of times refer to anissue ......................................... 6
Time spent reading an issue of WoodenBoat ................... 5.0 hours
Number of readers per copy.......................o 2.0 readers

Demographics derived from responses to subscriber mailing conducted by IDG Research Services
(Framingham, MA), May 2006. Questionnaires mailed to 1,000 nth-selected subscribers;
540 completed questionnaires received, for a response rate of 55%. Averages shown.

www.woodenboat.com



Terms

Commissions & Discounts Contact & Copy Regulations

AGENCY COMMISSIONS: 15% discount is allowed
to recognized advertising agencies. The publisher
may hold advertiser and its agency jointly and
severally liable for all sums due and payable to
the publisher. Brokers, Builders, and Kits & Plans
advertising rates are non-commissionable.

PAYMENT: 2% cash discount allowed on net (after
agency commission) if paid within 10 days of invoice.
Net amount is due 30 days from invoice date.
Carrying charge is 1.5% of the unpaid balance

each month

BLEEDS: Available at no extra charge.

INSERTS: Supplied single sheet printed on one or
both sides: one-time black and white page rate.
Multiple sheet inserts: one-time black-and-white page
rate for first sheet, succeeding sheets receive 15%
discount from first sheet rate. Business reply cards or
post card inserts: one-time 1/2-page black and white
rate accompanied by a minimum of 1/2-page display
ad at earned rate. Inserts are non-commissionable.
All inserts must be reviewed and approved in
advance by the advertising department. Inserts must
be delivered two weeks from closing date. Consult
advertising department for exact quantity, mechanical
and paper requirements, production and postage
costs, and shipping instructions.

CANADIAN AND FOREIGN ADVERTISERS: Please
remit net in U.S. funds drawn on a U.S. bank through
credit card or international money order. If paying by
wire transfer, please instruct your bank to ”Pay
Beneficiary in Full.” Consult the advertising depart-
ment for further details

SHIPPING FOR MOST EFFICIENT DELIVERY TO
OUR OFFICES: We recommend either UPS Next

Day Air or Federal Express. Most other carriers can't
guarantee timely delivery and material isn't traceable.

The publisher reserves the right to reject any advertis-
ing, or to request alteration in content prior to publi-
cation, if said advertising is not deemed suitable for
the magazine. All advertising is accepted and pub-
lished upon the representation that the advertiser and
its agency have the right to publish the contents
thereof. In consideration of the publisher's accept-
ance of such advertising for publication, the advertis-
er and its agency will indemnify and save the publish-
er harmless from and against any loss or expense by
reason of any claims arising out of publication. The
publisher reserves the right to place the word
“Advertisement” over advertising matter that simu-
lates editorial content or is not clearly identified as
advertising. The publisher assumes no liability for
errors in key numbers, back-to-back coupon place-
ment, or index to advertisers. Publisher’s liability to
advertiser or agency on account of errors in or omis-
sions of the advertising material described herein
shall in no event exceed the amount of publisher’s
regular charges for insertion of the advertisement in
which the error occurred in the issue or issues of
WoodenBoat. When changes or copy are not
received by closing date, copy run in a previous issue
will be inserted at the discretion of the publisher.
Short-rate invoice will be issued upon cancellation of
contract or when frequency discount cannot be
earned. Positioning of advertisements is at the discre-
tion of the publisher. Position requests will be com-
plied with whenever possible, but cannot be guaran-
teed. No conditions other than those set forth in this
rate card shall be binding on the publisher unless
specifically agreed to in writing by the publisher. The
publisher will not be bound by conditions printed or
appearing on order blanks or copy instructions which
conflict with provisions of this rate card. Space con-
tracts extending into issues where new rates become
effective shall not protect advertiser from incurring
new rates. Advertisers falling past due in payments to
any of our magazines may jeopardize exhibit rights at
any of our shows.

WoodenBoat

41 WoodenBoat Lane, PO. Box 78, Brooklin, Maine 04616-0078
tel: (207) 359—4651
fax: (207) 359-2390/8920

www.woodenboat.com





