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NEW IN 2016
Join us aboard MV 

Westward traveling to 
the Sea of Cortez!

A small ship adventure 
aboard the MV Catalyst 
in SE Alaska provides a  

lifetime of memories! 
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Two New Schooners

THE MAGAZINE FOR WOODEN BOAT OWNERS, BUILDERS, AND DESIGNERS

MARcH/APRIL 2015
NUMBER 243

$6.95
$7.95 in canada

£4.50 in U.K.

WOODEN BILGE PUMP • GREAT LAKES MEMORIES • PAUL GARTSIDE BOOK

www.woodenboat.com

C. Raymond Hunt and the Deep-V Hull

November/December 2015  •  129

CLASSIFIED
To place a Classi� ed Ad: visit our website www.woodenboat.com; email classi� ed@woodenboat.com; 

or call our Classi� ed Ad Manager at (207) 359–4651.

Deadline for the January/February issue: November 5, 2015

THE DORY SHOP—Custom-built 
small boats and Lunenburg dories 
since 1917. Oars and paddles too. 
Call 902–640–3005 or visit www.
doryshop.com. 

JOHN M. KARBOTT BOATBUILDING. 
Custom wooden boat building and 
repair. Lobsterboat styles a speciality. 
WoodenBoat School instructor. Mem-
ber Massachusetts Marine Trades 
Association. 789 Rocky Hill Rd, Plym-
outh, MA 02360. Phone/fax 508–
224–3709, www.by-the-sea.com/
karbottboatbuilding.

WINDFALL WOODWORKS, VT.  
Traditional wooden boat construction 
and repair. Eighteen years' experience 
building boats, 12'-88'-88' '; sail, row, and 
power. References available. 802–
434 –3264 or www.windfallwood 
works.com.

HADDEN BOAT CO.—WOODEN 
boat construction and repair to any 
size; sail and power. 11 Tibbetts Lane, 
Georgetown, ME 04548, 207–371–
2662, www.haddenboat.com.

Bryan Boatbuilding
Low-power, energy-efficient boats

www.harrybryan.com
(506) 755-2486

329 Mascarene Rd., Letete,  
New Brunswick, Canada E5C 2P6

PLANS FOR: Handy Billy,  
Fiddlehead, Daisy, Fin-Boat, Rambler, 

Shantyboat, Wheelbarrow pram, 
Katie, and more.

MIAMI, FORT LAUDERDALE, 
Florida Keys—30+ years experience 
building, repairing, and restoring 
boats. Traditional and composite 
construction. Nice people, quality 
workmanship, and reasonable rates. 
References. Call 305–634–4263, 
305–498–1049. rmiller35@bellsouth
.net, www.millermarinesystems.com. 

LOWELL BOATS—COMPLETE 
woodenboat restoration services and 
marine surveying. GARY LOWELL, 
Greensboro, NC, 336–274–0892. 
www.lowell.to/boats.

SAIL MAINE ABOARD MAINE’S 
oldest windjammer, “Lewis R. French.” 
Enjoy great sailing, lobsters, new 
friends, and fresh air (no smoking). 
Sailing from Camden, three-, four-, 
and six-day cruises with only 22 guests, 
May–October. Capt. Garth Wells, P.O. 
Box 992 W, Camden, ME 04843. 800–
469–4635. www.schoonerfrench.com.

CLASSIC YACHTING TROUSERS.
Custom makers of classic '70s-style 
winter white f lannel, bone cream 
gabardine, and 100% cotton canvas 
tailored yachting trousers. Call or 
e-mail: Grass Court Collection, Co., 
1-802–296–6634. www.grasscourt
.com, grassct@aol.com.

RATTY’S CELEBRATED QUOTATION 
with original illustrations featured 
on our shirts and bags. 301–589–9391, 
www.MessingAbout.com.

SchoolSchoolSchoolSchool
ne- and Two-week courses in 

Boatbuilding, Seamanship, and 

—Offsite winter courses also offered—

. Box 78, 
Brooklin, ME 04616, Tel: 207–359–4651

www.woodenboat.com

NAVTECH MARINE SURVEYORS’ 
course—Surveying recreational/
commercial vessels. U.S. Surveyors 
Association, Master Marine Surveyor 
program. FL, 800–245–4425.

SAN FRANCISCO MARITIME NAT-
ional Historical Park has opportuni-
ties for Historic Ship Riggers on 
“Balclutha” and “C.A. Thayer.” Please 
contact courtney_andersen@nps.gov 
for information. Speci� c announce-
ments and applications will be done 
through www.usajobs.gov.

ARE YOU PASSIONATE ABOUT
� ne yacht woodworking and have an 
eye for quality work? J. Gordon & 
Co., is looking for a lead woodworker 
to join our busy team, year-round. 
We are located in the heart of Annap-
olis, MD, and have been in business 
for over 30 years. Bene� ts including 
health, 401(k), and a competitive 
salary. Our ideal candidate will have 
extensive experience in the repair of 
both interior and exterior of yachts, 
re� nishing experience, in both wood 
and � berglass. Please send a cover 
letter and resume to: jgordonco@
aol.com.
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Show
June 24-26, 2016

Paragraph Style Classifi ed Rates
$2.75 per word, $55.00 (20 words) minimum charge per insertion. An 
accompanying photograph or illustration (one per ad) is $75. Please 
spell out words for maximum clarity. Punctuation is free. E-Mail 
addresses, web addresses, telephone numbers and fax numbers are 
counted as one word.

Classifi ed Display Advertising
Classi� ed Display ads cost $170 per column inch (restricted to one column, 
or 15⁄8" width). Frequency discounts (right) are given for contracted ads. 
Display classi� ed ads are not agency commissionable. Camera-ready ads 
are preferred, but we can design and produce your ad.

Size 1x 3x 6x

1" x 1 column $170 $160 $140

1.5" x 1 column 255 240 210

2" x 1 column 340 320 280

2.5" x 1 column 425 400 350

3" x 1 column 510 480 420

3.5" x 1 column 595 560 490

4" x 1 column 680 640 560

Example
Raftings Ad

Standard U.S.
Business Card Size

(3 1/2" x 2")

$200/issue = $1,200/year
Raftings pricing with one-year (6x) contract

38 2016M E D I A  M E N U

FREQUENCY: Bi-monthly
ESTABLISHED: 1974
PRINT CIRCULATION: 70,000 paid
DIGITAL CIRCULATION: 2,500
ENEWSLETTER SUBSCRIBERS: 29,000
WEBSITE VIEWERS: 550,000 unique/year
FACEBOOK: 115,000+ followers

WoodenBoat Publications
WoodenBoat Publications, Inc. is independently owned and was founded 
(with WoodenBoat Magazine) in 1974. Currently, the company publishes 
magazines (WoodenBoat, Professional BoatBuilder), books, monographs, 
and plans. Additionally, the company includes The WoodenBoat School, 
the WoodenBoat Store, the WoodenBoat Show, the International 
Boatbuilders’ Exhibition & Conference [IBEX], several sites on the Internet, 
and a variety of other projects and events. The company is dedicated, 
entirely, to the marine industry.

Editorial Profi le
Our mission is to continue to serve and inspire our core audience 
while attracting ever younger enthusiasts into this community of 
engaged readers by making boating and boatbuilding accessible to all. 
Throughout the evolution of WoodenBoat, we have focused on the raw 
materials, the techniques and processes, the historical appreciation, the 
pioneers and practitioners, and the current and future trends of boating 
and boatbuilding. We bring this information to our readers in each and 
every issue. To describe the average WoodenBoat reader as “passionate” 
is a given. He or she is committed to the world of wooden boats and 
boating, whether as a builder or simply an appreciator of the craft. Nearly 
90% of WoodenBoat’s 70,000 readers own one or more boats, while 83% 
work on their own boats every year. What makes WoodenBoat readers 
so unparalleled is that they build their own boats: 70% of WoodenBoat 
readers have built or helped build a boat, and, on average, subscribers 
have built 4.7 boats.

Let our sales professionals help 
you create an e� ective advertising 
program that combines print, 
digital, web, sponsorships, and 
events that will put you in front 
of the educated, a�  uent, global 
WoodenBoat readership!

Issue
Space Reservation and 

Materials Due Publication Date

March/April #249 January 5, 2016 February 17, 2016

May/June #250 (WoodenBoat Show Issue) March 7, 2016 April 19, 2016

July/August #251 (Special Museum Section) May 5, 2016 June 16, 2016

September/October #252 July 5, 2016 August 16, 2016

November/December #253 September 6, 2016 October 18, 2016

Small Boats 2017 September 6, 2016 November 29, 2016

January/February #254 November 7, 2016 December 20, 2016

2016 ADVERTISING CLOSING DATES

WoodenBoat Magazine Advertising Department
41 WoodenBoat Lane, P.O. Box 78

Brooklin, Maine 04616
Tel: (207) 359-4651   |   Fax: (207) 359-8920

advertising@woodenboat.com
www.woodenboat.com

To see Publisher’s Terms & Conditions, please visit: http://www.woodenboat.com/woodenboat-magazine-and-online-advertising
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